












FEATURED PORTFOLIO | Contemporary Ocean Products

ONLINE PRESENCE   

This wholesale product is found in high end markets like Urban Fare, and 
began its marketing with a simple wholesale only product web site.

The web site was designed to create an introductory product web site exhibit-
ing a high-end feel to speak to the boutique market, while tying in the current 
branding feel of its creators' flagship restaurant- C Restaurant. Targeted site 
objectives included ease of use, easy to find product information, and visual 
marketing. Each product page includes easy to use sub links for its category 
strategically placed to lead the user to view all available offerings.

FEATURED PORTFOLIO | This is it. (Industrial Design)

ONLINE PRESENCE   

These designers needed a web site to showcase the various design works 
they had participated in, press, and portfolio pieces. Working within the mini-
malist conventions, this flash site was designed to deliver each information 
piece as a stand-alone gallery feel. The branding   of a simple red box was 
utilized to denote the navigation placement, and inspirational photos were 
randomly displayed upon rollover of the navigational links. 

The content items within the pages are accessible as scrolling visual thumb-
nails within a sliding navigation that hides itself after selection, thus allowing 
a clean presentation without sacrificing usability.
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I N T E R A C T I V E
DESIGNED FOR AN INTEGRATED EXPERIENCE

FEATURED | EventStar Services @ CSEME VANCOUVER 09

Design of the sponsoship presence from full page Magazine ad to interactive 
booth & signage showcasing event flooring offerings. 
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" Yo u  b e  t h e  s t a r
W e ' l l  b r i n g  t h e  r e d  c a r p e t "

Booth design considered minimizing 
waste by utilizing existing structural 
materials that were re-purposed to 
present a cohesive brand package.

The use of space was designed 
to entice the visitor to walk on 
the flooring product and grab and 
handle the samples along the side 
wall positioned at eye-line of visitors 
as they approached the booth. Vis-
tor traffic patterns were anticipated 
in the placement of samples and 
signage.
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